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Tourism Department

• Mission –to promote the City of Staunton as a tourism 
destination through integrated marketing, advertising & 
public relations. (Staunton tourism department was 
created in 1989.)

• Money – FY 20: $485,422 (additional $56,296 for 
Downtown Visitor Center.) Total budget: $541,718
– Lodging Tax 

– General Fund



Tourism Staff
• Manages overall operation of the Tourism department.Sheryl Wagner, Director of Tourism

• Responsible for marketing Staunton as a tourism 
destination to leisure and group travelers. Katie Campbell, Marketing Manager

• Provides office management and support to the 
Tourism & Economic Development departments.

Kim Cormier, Administrative Assistant

• Oversees Visitor Center operation and provides 
information and assistance to visitors.

Gloria Brandt, Visitor Center 
Supervisor

• Provides information and assistance to visitors.Karen Romig, Travel Counselor

• Provides information and assistance to visitors.Tommy Crawford, Travel Counselor

• Provides information and assistance to visitors.Linda Chauvin, Travel Counselor



Tourism is an Instant 
Revenue Generator

IN 2018, THE STAUNTON DOMESTIC TOURISM INDUSTRY:

GENERATED

$59,602,572

IN TRAVELER 
SPENDING

SUPPORTED 

590

JOBS

PROVIDED

$4,546,029

IN STATE AND LOCAL 
TAXES

INCREASED TRAVELER 
SPENDING

4%

FROM 2017



1,437 Hotel Rooms 84 Restaurants

62 Independent 
Retailers 4 Craft Breweries

5 Bed & Breakfasts

71 Airbnb’s



What makes Staunton a 
successful tourism destination?



Architectural Showstopper & 
Celebrated Downtown



Vibrant Arts and Culture Scene



Amazing Local Food, 
Farmers, and Chefs



Proximity to Outdoors & 
Shenandoah National Park



Visitor Center – Kiosk



Visitor Stats: 
Visitor Center 2019



Visitor Stats: 
Visitor Center 2019



Visitor Stats: 
Visitor Center 2019



Website Stats
VisitStaunton.com Launched 2016

Call to Action:



◆ 133,844 Users

◆ 175,496 Sessions

◆ 401,476 Pageviews/2.29 Pages per Session 

◆ 02:04 Average Time on Page

◆ 58.58% Bounce Rate

Website Stats
2018 vs. 2019

◆ 166,077 Users

◆ 209,879 Sessions

◆ 438,394 Pageviews/2.09 Pages per Session 

◆ 02:09 Average Time on Page

◆ 57.69% Bounce Rate

2018 2019

+24% Users

+19.6 Sessions

+9.2% Pageviews



Building Out The Brand

• Public Relations
• Content Marketing

– Blogs
– Videos
– E-newsletters

• Digital Marketing
– Social Media Promotion
– Google Adwords
– Trip Advisor (new for FY 2020)



Awards & Accolades -2018

•“Why This Regions of Virginia Could Be the South’s New Foodie 

Hotspot” – Vogue

•Best Places to Propose in the U.S. – Expedia

•American Shakespeare Center – Virginia’s Not-To-Be-Missed Vacation 

Destination – O Magazine

•Best Small Town Cultural Scene – USA Today

•The South’s Best Restaurants in Every State: The Shack Staunton, VA – 

Southern Living



Marketing through Storytelling:  
48-Hour Getaway 

We want potential visitors to envision themselves in our destination and we do this by:

Creating Customized Itineraries for Target Markets: NOVA, Hampton Roads, and Richmond 

http://getaway.visitstaunton.com/northern-virginia-guide/


Marketing through Storytelling:  
48-Hour Getaway Video 



Marketing through Storytelling:  
48-Hour Getaway 

September 3 - October 31, 2019

 Overall:
Link Clicks: 12,705
Impressions: 593,999
Cost-Per-Link-Click: $0.30
Cost: $3,836.77

Engagement:
Saves: 581
Shares: 461
Comments: 172
Reactions: 2,122

On Page:
Internal Link Clicks: 2,215
Partner Referrals: 927



Marketing through Storytelling:  
48-Hour Getaway 



Marketing through Storytelling:  
Experiences 

Sharing Experiences through Social Influencers:

Social Influencer and 
Photographer: 

Zak Suhar

https://visitstaunton.com/feature/an-adventurers-guide-to-staunton/


Marketing through Storytelling:  
Experiences 

September 26 - October 31st
Overall:
 Link Clicks: 7,459
Impressions: 328,252
Cost-Per-Link-Click: $0.24
Cost: $1,778.18

Engagement:
Saves: 342
Shares: 332
Comments: 73
Reactions: 1,624

On Page:
Internal Link Clicks: 1,614
Partner Referrals: 422

·  

Clicks by Metro Areas:
DC - 3,531
Hampton Roads - 2,107
Richmond - 855
Harrisonburg - 229



Marketing through Storytelling:  
Experiences 

Link Clicks - 2,999
Link CTR - 2.08%
Post Shares - 98
Post Saves - 99

Link Clicks -1,768
Link CTR - 2.09% 

Post Shares - 81
Post Saves - 149



Marketing through Storytelling:  
Experiences 



Marketing through Storytelling:  
User Generated Content 

http://getaway.visitstaunton.com/spring/


Digital Advertising

• Blueridgeparkway.org
• VisitShenandoah.org
• VisitSkylineDrive.org 
• Google Adwords - competitors and attractions 



Content Marketing
E-newsletters



Content Marketing
Blog Posts

3-5 Blog Posts a Month

https://visitstaunton.com/stauntons-fall-foliage-report-weekend-of-november-1-3-2019/
https://visitstaunton.com/fall-flavors-7-staunton-alternatives-to-pumpkin-spice/


Content Marketing
Blog Posts



On-Message Collateral



Regional Projects
Beerwerks Trail 

Collaboration between Staunton, Augusta 
County, Waynesboro, Lexington/Rockbridge, 
and Harrisonburg

Objective: to promote craft breweries in the 
region along with unique visitor experiences 
found only in the Shenandoah Valley 

Marketing: pairing experiences with craft 
beer 



Regional Projects
Beerwerks Trail 

Beerwerks Passport Program Launched in 
December 2017

Objective: to keep visitors here longer and/or have 
them return to complete their passport

• Over 4,100 Passports Completed/25,000 
Brewery Visits

• 1,400 Passports in 2019
• 47 States and Washington D.C.
• 5 Countries 



Regional Projects
Beerwerks Trail 

http://www.youtube.com/watch?v=e3q9HX_ZYLU


Regional Projects
Beerwerks Trail 

http://explore.beerwerkstrail.com/beercation-packages/


What’s New 



What’s New 



How can I help?

• Sign-up for our Newsletter and Stay Informed

• Volunteer at Visitor Center or Community Event

• Be a Brand Ambassador 



Questions?



Contact Us

540-332-3865

VisitStaunton.com

116 West Beverley Street

tourism@visitstaunton.com

Tourism Office



Thank You


