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OTAUNTON' Tourism Department

VIRGINIA

e Mission —to promote the City of Staunton as a tourism
destination through integrated marketing, advertising &
public relations. (Staunton tourism department was
created in 1989.)

e Money — FY 20: $485,422 (additional $56,296 for
Downtown Visitor Center.) Total budget: $541,718
— Lodging Tax
— General Fund



Tourism Staff

Sheryl Wagner, Director of Tourism g Manages overall operation of the Tourism department.

e Responsible for marketing Staunton as a tourism

Katie Campbell, Marketing Manager destination to leisure and group travelers.

e Provides office management and support to the

Kim Cormier, Administrative Assistant ; :
Tourism & Economic Development departments.

Gloria Brandt, Visitor Center e Oversees Visitor Center operation and provides
Supervisor information and assistance to visitors.

Karen Romig, Travel Counselor Provides information and assistance to visitors.

e Provides information and assistance to visitors.

Tommy Crawford, Travel Counselor

Linda Chauvin, Travel Counselor Provides information and assistance to visitors.




ST NTON Tourism is an Instant
Revenue Generator
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IN 2018, THE STAUNTON DOMESTIC TOURISM INDUSTRY:

GENERATED

$59,602,572

IN TRAVELER
SPENDING

SUPPORTED
590
JOBS

PROVIDED INCREASED TRAVELER

IN STATE AND LOCAL 4%
TAXES FROM 2017
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1,437 Hotel Rooms 84 Restaurants 5 Bed & Breakfasts

o= @ airbnb

4 Craft Breweries 71 Airbnb’s

62 Independent
Retailers



STAUNTON What makes Staunton a
successful tourism destination?




STAUNTON Architectural Showstopper &
Celebrated Downtown







STAUNTON Amazing Local Food,
Farmers, and Chefs




TPﬁNTo Proximity to Outdoors &
Shenandoah National Park




Visitor Center — Kiosk




STAUNTON Visitor Stats:
| Visitor Center 2019
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Visitor Stats:
Visitor Center 2019

Reasons for picking Staunton How did you hear about Staunton?
Print Ad
250 9%

- OnlineAd
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Shopping & Historic Stes Other Visiting Arts & Qutdoor
Dining & Museums Famiy & Cuture Adventure Family & Friends
Friends 39%

Reasons for PickingStalnton u DecidedtoStop  ® Family &Friends = OnlineAd = Print Ad



STAUNTON Visitor Stats:
Visitor Center 2019

Visitor Home Cities
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STAUNTON Website Stats
o VisitStaunton.com Launched 2016

weomes  crovesa meeies  meonapess  boe  cowmerus  [NEEEEEY | Ca” to AC tlon

é’]’.‘k NTON SEE& DO EAT&DRINK STAY PLAN YOUR TRIP

BOOK YOUR llllllI

TYPE:
All Lodging

Request a travel guide >

CHECK-IN: CHECK-OUT:
04102018 [ 041202018

DOWNTOWN & ARGHITEGTIJRE > ALL ABOUT STAN-TON > FOOD SCENE >



Website Stats
2018 vs. 2019
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2018 2019
¢ 133,844 Users ¢ 166,077 Users
¢ 175,496 Sessions ¢ 209,879 Sessions
¢ 401,476 Pageviews/2.29 Pages per Session & 438,394 Pageviews/2.09 Pages per Session
¢ 02:04 Average Time on Page ¢ 02:09 Average Time on Page
¢ 58.58% Bounce Rate ¢ 57.69% Bounce Rate
+24% Users

+19.6 Sessions
+9.2% Pageviews
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OTAUNTON Building Out The Brand

 Public Relations

* Content Marketing
— Blogs
— Videos
— E-newsletters

e Digital Marketing
— Social Media Promotion
— Google Adwords
— Trip Advisor (new for FY 2020)
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OTAUNTON' Awards & Accolades -2018

VIRGINIA

*“Why This Regions of Virginia Could Be the South’s New Foodie
Hotspot” — Vogue
*Best Places to Propose in the U.S. — Expedia

eAmerican Shakespeare Center — Virginia’s Not-To-Be-Missed Vacation
Destination — O Magazine

*Best Small Town Cultural Scene — USA Today

*The South’s Best Restaurants in Every State: The Shack Staunton, VA -
Southern Living



STAUnTON  Marketing through Storytelling:
VIRGINIA 48-Hour Getaway

We want potential visitors to envision themselves in our destination and we do this by:

Creating Customized Itineraries for Target Markets: NOVA, Hampton Roads, and Richmond

NORTHERN VIRGINIA GUIDE TO A
48 HOUR STAUNTON GETAWAY

WE LOVE OUR VISITORS FROM NOVA!
And our visitors from NOVA love US! They tell us that they LOVE STANT LT3N

our vibrant arts and music scene, sizzling local food and dining,
and the cool array of independent shops and galleries. We've
compiled a list of all the things you must do, see, eat and drink
from fellow travelers and made the perfect weekend itinerary
just for YOU!



http://getaway.visitstaunton.com/northern-virginia-guide/

Marketing through Storytelling:
48-Hour Getaway Video




Marketing through Storytelling:
48-Hour Getaway

September 3 - October 31, 2019 O &
-’ s e R

Overall: v ;’:‘n‘sfr‘;“,"‘f’“’ wifpns

Link C”Cij: 12’705 Just a 2 hour drive from Richmond!

Impressions: 593,999 Virginia is for Lovers

Cost-Per-Link-Click: $0.30
Cost: $3,836.77

Engagement:
Saves: 581
Shares: 461
Comments: 172
Reactions: 2,122

VISITSTAUNTON.COM/RICHM...

. Fall Itinerary: 48 Hours in -W
On Page' Staunton, VA
Internal Link Clicks: 2,215
Partner Referrals: 927 OO0 1.7k 211 Comments 375 Shares

oy Like (D Comment /> Share
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VIRGINIA

Cameron Waters Nathan Waters we need this

O

Like - Reply - Message - 6w

Nicole Bethmann Kyra Forest

Like - Reply - Message - 6w O !

Ahisha M. Rivera Brito Rawin Berrocales-Rivera babyyyyy

Like - Reply - Message - 6w O !

Lauren Staples Deanna Loeffen Staples..lol

O

Like - Reply - Message - 6w

Kimberli Iris Olivia can we road trip

O

Like - Reply - Message - 6w
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Marketing through Storytelling:

48-Hour Getaway

Rebekah A. Burney Christopher Walker we should find time this
fall to go in between work, school, and November hospital visits...
O

Like - Reply - Message - 5w
Amanda Albritton Sam Stevens
Like - Reply - Message - bw
Teresa Moore Maria Binns Cannady Scott F. Cannady May have
some ideas for y'all ideas

: (1 )
Like - Reply - Message - 5w

Lydia Orr Abigail Anne Courtney receiving these ads in fb. Looks
like fb wants me to come visit you! @)

Like - Reply - Message - 5w o 5
% Abigail Anne Courtney Lydia Orr you should!
- 0?2
Like - Reply - Message - 5w
@ | © ®



StUnTon  Marketing through Storytelling:
St Experiences

Sharing Experiences through Social Influencers:

Social Influencer and
Photographer:

Zak Suhar AN ADVENTURER'’S GUIDE TO STAUNTON >



https://visitstaunton.com/feature/an-adventurers-guide-to-staunton/

STAUNTON Marketing through Storytelling:
Experiences

N &y &y y ________ryr A A
September 26 - October 31st Clicks by Metro Areas:
Overall: DC - 3,531
Link Clicks: 7,459 Hampton Roads - 2,107
Impressions: 328,252 Richmond - 855
Cost-Per-Link-Click: $0.24 Harrisonburg - 229
Cost: $1,778.18
Engagement:
Saves: 342
Shares: 332

Comments: 73
Reactions: 1,624

On Page:
Internal Link Clicks: 1,614
Partner Referrals: 422



STAUNTON Marketing through Storytelling:
o Experiences

O & O &
a Visit Staunton, Virginia vos a Visit Staunton, Virginia
Sponsored - Sponsored
Perfect for a fall weekend getaway! 5¢ Link Clicks - 2,999 Check out this action-packed agenda full of Link Clicks -1,768
Virginia is for Lovers . trails and ales to get the most out of 48 hours in H _ 0
_ Link CTR - 2.08% Link CTR -2.09%

the charming city of Staunton and .. See More

Post Shares - 81
Post Saves - 149

Post Shares - 98
Post Saves - 99

WWW.VISITSTAUNTON.COM/F...
The Adventurer's Guide to LEARN MORE WWW.VISITSTAUNTON.COM/A...
Staunton, VA The Adventurer's Guide to LEARN MORE

48 Hours in Staunton, VA
OO0 @ 554 46 Comments 123 Shares

oy Like (D Comment > Share

OO 381 26 Comments 87 Shares

oy Like (D Comment /> Share



VIRGINIA

Marketing through Storytelling:

Expe

Margarita Gemma Paldo-Velez Maria Teresa Ramos-Paldo Olaso

lets go my dear sissy...3 hours and a minuet fro here.

Like - Reply - Message - 1w
9 1Reply
Anne Campbell Aw Astrid, your favorite place!

Like - Reply - Message - 3w 01

Steve Powell Just left there today, been there for 10 days
Like - Reply - Message - 3w

Lisa Hemby Beautiful () 1
Like - Reply - Message - 16h

Pilar Vasquez-Lunt Shakespeare theater fantastic !

Like - Reply - Message - 2w 0 e

O

riences



NTON  Marketing through Storytelling:
ser Generated Content

THE STAUNTON, VA
SPRING BUCKET LIST JOIN THE CONVERSATION

We want to see your photos as you complete the Spring Bucket List
challenge! Tag your photos with #stauntonbucketlist for a
chance to be featured on our Instagram and Facebook page.

With the weather getting warm, Staunton is the
perfect place to watch spring unfold and take
advantage of everything the Queen City has to
offer. Here is a list of Staunton must-do’s to check
off your springtime bucket list.



http://getaway.visitstaunton.com/spring/
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OTAUNTON Digital Advertising

VIRGINIA

* Blueridgeparkway.org

VisitShenandoah.org

VisitSkylineDrive.org

Google Adwords - competitors and attractions

2EMSY
MuseUumigf the
Shenandoah Valley




STAUNTON Content Marketing
E-newsletters

Sunday Brunch pr——
Staunton, Virginia MO TGN CTERRGIN ST MWLM NINGUTE TR GOOHAGTE WA OO e

woae
here' noting beter than a lazy Sunday

moming, outwih famiy or fends, having brunen i = .

‘Sample each one of ur festaurants beiow tis Fxtended Prntable Verson

winter season.

THURS, FEBRUARY 1

Graziano Family of Wine Dinner
Emil
January 25.8.25,

Itallan Restaurant

e

Forthis dinner, Emilo's proudy brings you tne:

award winning Graziano Famiy of Wines, FRI, FEBRUARY 2
Specialzing i classic aian and nique oid-vorld

varetals, rom Mendocino County, Calfornia. Win
4 generations of winemakers in s alian famly.
they Invi you o jon them in celedrating their
10011 year of winemaking!

VISULITE CINEMAS

WEEKLY EVENTS LISTING

LET’S CONNECT

o (v . P wlzn. FEBRUARY 7

SEE& DO EAT&DRINK  STAY  PLAN YOUR TRIP




STAUNTON Content Marketing
Blog Posts

3_5 B|Og POStS a Month REDBEARD BREWING COMPANY

Redbeard Brewing Company creates “small batches of big beers"” in its location in Staunton’s historic

wharf district. One of their autumnal classics is their Sweet Potato Pie Porter, which is “ brewed w/ the
s Au NTUN ’s FALL FoLIAGE REPURT WEEKEN D filling from close to 40 sweet potato pies per batch.” If this sweet and yammy dark brown porter
reminds you too much of pumpkin pie, try the Whipple Creek Harvest Ale.

HOME > #LOVESTAUNTON > UNCATEGORIZED > STAUNTON'S FALL FOLIAGE REPORT: WEEKEND OF NOVEMBER 1-3, 2019
@ Redbeard Brewing Company

STAUNTON, VA



https://visitstaunton.com/stauntons-fall-foliage-report-weekend-of-november-1-3-2019/
https://visitstaunton.com/fall-flavors-7-staunton-alternatives-to-pumpkin-spice/

éT&EﬁNTa\r Content Marketing
Blog Posts
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VIRGINIA

Collaboration between Staunton, Augusta
County, Waynesboro, Lexington/Rockbridge,

and Harrisonburg

Objective: to promote craft breweries in the
region along with unique visitor experiences
found only in the Shenandoah Valley

Marketing: pairing experiences with craft

beer
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Regional Projects
Beerwerks Trail

Monongahela
National Forest
(e)

Durben

Morrecey

Gecege
Washiagton
and Jetferson
Natoral Forest

Stusrt Q Chariottesvilie



51*}@?1\1 Regional Projects

Beerwerks Trail

Beerwerks Passport Program Launched in
December 2017

Objective: to keep visitors here longer and/or have
them return to complete their passport

e Over 4,100 Passports Completed/25,000
Brewery Visits

* 1,400 Passports in 2019

e 47 States and Washington D.C.

e 5 Countries

ST VIREINA




STAUNTON Regional Projects
Beerwerks Trail



http://www.youtube.com/watch?v=e3q9HX_ZYLU

e Regional Projects
Beerwerks Trail

BREWERIES TRAILMAP  THINGSTODO  PLACES TO STAY M GETTING AROUND  EVENTS NEWS &BLOG  CONTACT US

12-BEERCATION PACKAGES IN VIRGINIA

Discoveri2 great aeeommodations within 30 minutes of breweries on the Shenandoah Beerwerks.Trail.

Sherardoah ABOUT THE SHENANDOAH BEERWERKS TRAIL

National Park

Shenandoah Beerwerks Beercation Map

George
Washington Welcome to the Shenandoah Beerwerks Trail, a stretch of 15 unique breweries in Virginia's
and Jefferson Charlottesville
o) National. 1o L] Shenandoah Valley. This fall we've gathered up limited time packages offered by some of

&2 s o
_‘ > our favorite accommodations along the route. Scroll below to plan your perfect fall

Beercation getaway!

®


http://explore.beerwerkstrail.com/beercation-packages/

/%

OQTAUNTON What's New

VIRGINIA

# 8 @UNTON
#@Iﬁﬁh}nw}uvt 4

AP




STAUN TE)N What’'s New

BLUS

SEAFOOD )
C 0 )«&Eo —

£STRUNTON: ==
PREE e



7%

OTAUNTON

How can | help?

 Sign-up for our Newsletter and Stay Informed
* Volunteer at Visitor Center or Community Event

e Be a Brand Ambassador



Questions?

“One of the Best Small
Towns in America”
— Smithsonian

BIG TIME
BUI.TURE

V;wguna Y




OTAUNTON Contact Us

Tourism Offl ce 540-332-3865

VisitStaunton.com

116 West Beverley Street

8 tourism@visitstaunton.com




Thank You




