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Tourism Staff

Samantha Johnson, Director of * Manages overall operation of the Tourism department.
Tourism

Sheena Logan, Sales & Marketing e Responsible for soliciting and booking group business
Manager for Staunton & all digital marketing.

* Provides office management and support to the Tourism

Kim Cormier, Administrative Assistant .
& Economic Development departments.

Gloria Brandt, Visitor Center e Oversees Visitor Center operation and provides
Supervisor information and assistance to visitors.

e Provides information and assistance to visitors.

Karen Bergmann, Travel Counselor

. . . . . . .
Nancy Artley, Travel Counselor Provides information and assistance to visitors.

Selah Sprinkel, Travel Counselor e Provides information and assistance to visitors.
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OTAUNTON Tourism Department

VIRGINIA

* Mission —to promote the City of Staunton as a tourism
destination through integrated marketing, advertising &

public relations. (Staunton tourism department was created
in 1989.)

 Money — FY 2026: $687,199 (additional $64,602 for
Downtown Visitor Center.) Total budget: $751,801
— Lodging Tax
— General Fund



STAUNTON' Partner Highlights




Current Campaign




STAUNTON In-Market Messaging
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OTAUNTON

w Visit Staunton, Virginia i 5

* Visit Staunton, Virginia

Go beyond the ordinary with memorable dining
experiences — and even betier food.
...See more

— STAUNTON'S -
Art of Magl <,

visitstaunton com
Believe Your Eyes. And
Your Tastebuds

Learn more

& Learn more

it

Digital Interest Ads

w Visit Staunton, Virginia e X

Museums, archival collections and Civil War @, Visit Staunton, Virginia
sites abound. Experience life in one of early S

» S STAUNTON'S
History of Magic

visitstaunton.com
The Magic of Virginia
Discover Historic Staunton

Learn more

& Learn more
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oy Like

3 comments 8 shares

£> Share

(] Comment

T Visit Staunton, Virginia .

Witness the magic of live music and stage
performers, and discover pictures that speak a
See more

thousand words.

visitstaunton.com
Staunton is Enchanting
Art and Theatre in Staun...

Learn more

©0ss
oYy Like (J) Comment

2 comments 3 shares

£> Share



OTAUNTON

THINGS TO DO EVENTS EAT & DRINK é’r&\\[lfNTa‘I STAY PLAN YOUR TRIP

4-DAY WEEKEND ITINERARY IN
STAUNTON

Are you looking to get away for Labor Day or another long weekend? Why not head to Staunton
fora mix of fun, food, shopping, scenery, culture, and entertainment. Here's a guide to your four-
day weekend in Staunton

FRIDAY:
FIND YOUR LODGING

Staunton offers a range of lodging experiences. Book an elegant room in a luxurious, historic
hotel like Blackburn Inn or Hotel 24 South. The Historic Berkeley Place also offers stylish and
modern rooms and suites in a freshly renovated Queen Ann Victorian. The Frederick House's 20
rooms are spread throughout five historic homes, all within Staunton’s downtown footprint.
Travelers with families might prefer budget lodgings like Howard Johnson or Days Inn.

Creative

Storytelling



TAUNTON Print Media Buys

e Blue Ridge Outdoors o 7 L £
* Virginia Living g
* Travel, Taste, + Tour = =

* Richmond Magazine SR B ke
* Group Tour Magazine |8 R Y

* SVTA Guide

* VA Group Tour Guide

m @‘* . Y .. ,< _ Spellbound in Staunton
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3 Sunday Brunch
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META PROSPECTING - Haunted Staunton

Digital Marketing
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Named one of the *Best Small Towns in
America” Staunton offers a vibant culture
seene, great lood, and friendly laces.

Mamed one of the “Best Small Towns in
Amesica” Staurion offers a vibrant culture
scene, great food, and friendly faces.

Named one of the “Best Small Towns in
America,’ Staunton offers a vibrant culture
scene, great facd, and friandly faces.
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- The Waffles ad w:
performing ad in October. The
Culinary ad group was shut off
now that the 10 Must Sees ad
group was introduced

- The Meta campaign delivers
99% of traffic to the 10 Must
Sees page.
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Trendy Bucketlist
Text Activity

7oK el o 5 12 TOTAL POSTS

VIEWS MBS Creator « Amplification « Bonus Reels
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STAUNT
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DATA INSIGHTS
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Year To Date
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£09,970 £10,292
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2023 2024
35,590,520 33014452
365,036,320 36,590,520
15 72




\\/Z

TAUNTON DMA BREAKDOWN

VIRGINIA

Visitor Market & Visitor Spend

Top Visitor Markets v Top Spend Markets v
| % of Visitors | % of Visitor Spend
Washington DC- — 17% Same time previous year Washington DC- —Eﬂ Same time previous year
Hagerstown MD 17% Hagerstown MD 12%
Richmond- | 13%
Roanoke-Lynchburg [ 14 Petersburg VA 14%
VA 13%
Roanoke-Lynchburg | 10%
VA 9%
Richmond- N 115
Petersburg VA 1%
"0 ™
Newport News VA 9%
Norfolk-Portsmouth- |
Newport News VA 8% Charlotte NC — ::
I s
New York NY 3%
5% New York NY r oy
Geolocation Sample ) ) Demographics Sample
Size Spending Sample Size Size

598,385 226,462 296,624
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Staunton in the Press

GARDENAGUN susscriBe Now Q

Dinner at Virginia’s Maude
& the Bear Is a Culinary
Journey
Eight delicious courses—and eight

interesting things to know about lan
Boden’s new dining destination in Staunton

By STEVE RUSSELL.

Mey 14,2024
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Find potions, spells, Quidditch and cosplay at the Queen City
Mischief & Magic festival in Staunton, Virginia

e Faane v a

izarding Weekend

ve Yourself a W

They Couldn’t Afford
Homes in the Big

to the Nationa
City. So They Left. _ N
Home prices across the country have hit record highs in recent

Some first-time home buyers, facing high interest rates, are years, adding dread to a housing market that’s bound tight. For
trading their metropolitan lifestyles for lower-cost living. some prospective buyers, the dream of building equity with a
picket-fenced yard around a three-bedroom, two-bath home with a
Nancy Meyers kitchen requires giving up the conveniences of city
living and the proximity to friends, family and long-held
community.

f first-time home buyers started appro:
ciation of Realtors. ki

0 last year, according




STAUNTON Product Development




STAUNTON Regional Collaborations

\()\%T\EL':Q\PIDOAH Thingsto Do Guides Blog Events Destinations About the Valley Fields of Gold Q

YOUR PASSPORT

yelle]ds the
Shenandoah Valley

The Shenandeah:Valley is alive with history,‘culture, farmn tours, wineries; and - %

dazens of authentic cities and towns tg-explore.

PLAN MY TRIP 'VGU‘DES AND BLOGS
; Summer Festivals
inthe-Shenandoah™
Valley'

"Fields of Gold .
Farm Trait
Highlights




Come to Your Senses: Sample Campaign Ads
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PR

Network

Digital Audio / Streaming + Banner Ads

Regional Collaborations

MEDIA MARKETS

North

Boston, MA

Pittsburgh, PA

New York, NY/New Jersey
Hartford/New Haven, CT

Clarke County
Winchester-Frederick County
Front Royal

Warren County

Shenandoah County

Page Valley

South
Charleston, SC
Charlotte, NC
Atlanta, GA
Knoxville, TN

Rockingham County
Harrisonburg
Augusta County
Staunton
Waynesboro
Lexington. Buena Visa,
RochBridge



TAUNTON Regional Collaborations

CRAFT YOUR PERFECT GETAWAY orange

Shenandoah Beerwerks Trail | Website Analytics Insights | November 2025 PAGE 10f 4

Site Activity (Pageviews)

—e— Views

SITE WIDE METRICS 600 The number of users visiting
the site this month was 5,199
o 400 users.
Total users £ i s s — Of the more than 5,100 users,
- = Sk were new. That's roughly

5,199

0 96% of users, a slight decrease
Nov1  Nov4  Nov7 Nowv10 HNovi3 Novls  Hovid Nov22 Nov2s  Mov2d af 2% from last month.

The site received 7,645 views
Magt Paptder Prges in Noverber. There was
5,782 sessions.
Views Total users E"g“w";::‘: ’
The site had an engagement
1564 1341 53.30% rate of 44.8% in Navernber.
Thisis a 5.8% decrease

2 Ciine g Hn% compared to last month. An
3. Home- Shenandosh Beerwerks Trail 757 sa7 a0.78% ncriasu i upars by jicaly
results in a decreased
Sessions 4 Holiday Lights and Fun Along the Beerwarks Trail - Shena.. a2 236 50.16% engagement rate.
5 7 8 2 5 Passport - Shenandoah Bearwarks Trail 209 149 a4.48% 60% of sessions came from
4 desktop devices. The second
6 Upzoming Events = Shenandoah Beerwerks Trail 186 186 269% troariad device Werarila
7. Events from January 1,1970 - May 21,2022 - Shenar m o7 E5.60% devices (37%). Tablets made
up the remaining 3% of
i 8 Oundoor Adventures Abour 2-Day Itinerary - Shenandoah B 100 ] 89.25% sessions.
Views
9 Places to Stay - Shenandosh Beerwarks Trail b 0 2254 The Beerwerks Quiz
7 645 o " Campaign page was the most
SHENANDOAH [ 10, Laid Back Hrews 3-Day Itinerary - Shenandosh Beerwarks &7 5 B7I% populer page in Novernber,
o b This has been a pattern for the
Devices (By Sessian) User Engagement (By Source) previous four months, The
Desshris e Breweries and Trail was the
4K 128% (dwect) second most popular page.
N — 19.4% The Homepage rounded out
Engagement rate the Top 3. The page with the
0/ K — am  highest engagement rate was
= (s] the Outdoor Adventures
TAKE THE uu'z Rtinerary page
[
desktop mobile 1abler 2%

CUSTOM ITINERARY



STAUNTON Regional Collaborations

THE SHENANDOAH VALLEY IS OUTPERFORMING VIRGINIA AND
THE UNITED STATES IN HOTEL PERFORMANCE
* Virginia continued to

outperform the US in 2024
with growth across all key

2025 YTD October Hotel Performance

4.5% 4.2% .

40% 3.8% indicators.

3.5% The Shenandoah Valley

3.0% grew faster than statewide

2.5% averages, after soft

2.0% performance last year.

1.5% Increased hotel

1.0% performance in the Valley

0.5% is primarily driven by

0.0% higher demand as rate is

-0.5% -0.3% essentially flat.

-1.0% .
Demand Average Daily Rate Revenue : Tralwelers are looking for

value.

mTotalUS mVirginia  mShenandoah Valley

VIRGINIA IS FOR LOWERs  Source: CoSTAR REALTY INFORMATION, INC. REPULICATION OR OTHER RE-USE OF THIS DATA WITHOUT THE EXPRESS WRITTEN PERMISSION OF COSTAR IS STRICTLY PROHIBITED
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OTAUNTON

VIRG

14.0%
12.0%
10.0%
8.0%
6.0%
4.0%
2.0%
0.0%
-2.0%
4.0%

m Staunton/Harrisonburg mShenandoah Valley Regional mTotal Shenandoah Valley

INIA

Regional Collaborations

STAUNTON/HARRISONBURG'S SOLID PERFORMANCE IS
DRIVING OVERALL GROWTH IN THE VALLEY

Shenandoah Valley Submarkets
Hotel Performance Through October 2025

111%

-0.4%

-1.2% -1.6%

Demand Average Daily Rate Revenue

Shenandoah Valley's growth is
strongly contributed by
Staunton/Harrisonburg hotel
market where increased demand
has been the primary driver of
growth.

About 46% of all inventory rooms
in Shenandoah Valley are in
Staunton/Harrisonburg.

The Shenandoah Valley Regional
submarket continues to
underperform, with modest
declines in rate pointing to
continued price sensitivity among
budget-oriented travelers.

VIRGINIA ISFOR LOWERS  Source: CoSTAR REALTY INFORMATION. INC. REPULICATION OR OTHER RE-USE OF THIS DATA WITHOUT THE EXPRESS WRITTEN PERMISSION OF COSTARIS STRICTLY PROHIBITED



Tourism is an Instant
Revenue Generator

A S mm— A A A
IN 2024, THE STAUNTON DOMESTIC TOURISM INDUSTRY:

GENERATED SUPPORTED 4TH

$77,460,731 1077
LARGEST EMPLOYER IN
DIRECT TRAVELER 1OBS STAUNTON

SPENDING

PROVIDED
$8,200,000

GENERATED SAVED STAUNTON

$25.9 M HOUSEHOLDS
IN STATE AND LOCAL $581.19

TAXES LABOR INCOME




Questions?




OTAUNTON Contact Us

Tourism Offl ce 540-332-3865

VisitStaunton.com

116 West Beverley Street

I

8 tourism@visitstaunton.com




Thank You
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