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2024 Tourism Update

Samantha Johnson, Director of Tourism

Presented by Visit Staunton, the City of Staunton Tourism Department
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OTAUNTON Tourism Department

VIRGINIA

* Mission —to promote the City of Staunton as a tourism
destination through integrated marketing, advertising &

public relations. (Staunton tourism department was created
in 1989.)

 Money — FY 2025: $665,454 (additional $62,254 for
Downtown Visitor Center.) Total budget: $727,708
— Lodging Tax
— General Fund



Tourism Staff

Samantha Johnson, Director of * Manages overall operation of the Tourism department.
Tourism

ISR ER RIS R El Gl -4 © Responsible for soliciting and booking group business
Manager for Staunton & all digital marketing.

* Provides office management and support to the Tourism

Kim Cormier, Administrative Assistant .
& Economic Development departments.

Gloria Brandt, Visitor Center e Oversees Visitor Center operation and provides
Supervisor information and assistance to visitors.

e Provides information and assistance to visitors.

Karen Bergmann, Travel Counselor

. . . . . . .
Nancy Artley, Travel Counselor Provides information and assistance to visitors.

Selah Sprinkel, Travel Counselor e Provides information and assistance to visitors.




Tourism is an Instant
Revenue Generator
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IN 2023, THE STAUNTON DOMESTIC TOURISM INDUSTRY:

GENERATED SUPPORTED 4TH

79,200,000
$ 1078 LARGEST EMPLOYER IN

IN TRAVELER JOBS STAUNTON
SPENDING

PROVIDED INCREASED STATE &

LOCAL TAX REVENUES SAVED STAUNTON
58,500,000 HOUSEHOLDS

IN STATE AND LOCAL 2% $614.61
TAXES FROM 2022
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885 Hotel Rooms 74 Restaurants 7 Bed & Breakfasts

80 Independent
3 Craft Breweries 75 Airbnb’s

Retailers . .
5 Wine Tasting Rooms
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Smith Travel Research Report

2024 Tear To Date
Jan Feb Mar Apr KMay Jun Jul Aug Sep Dct 2022 2023 2024
6.2 426 486 557 E1E 535 575 5.4 BE.T EE.0 59.5 58.3 54.0
40.5 45.7 54.0 E0.8 EG.7 EE.5 E0.9 E0.8 EO.7 ET.3 43.9 54.5 BE.3
-13.3 -E.8 -9.9 -85 B3 0.7 -6 4.0 -E5 -1.49 19.3 -21 -r4
2024 Tear To Date
Jan Feb Mar Apr KMay Jun Jul Aug Sep Dct 2022 2023 2024
a7.48 a0.94 95,63 10386 12.54 0458 10166 103,85 15.85 123,30 101,20 0337 105.51
84,96 88.39 95.10 101,25 11.45 103.39 10133 10254 NZ.65 18.44 ez 101,20 10337
3.0 249 0.E 2.6 13 1.4 0.3 1.3 2.8 41 0.2 2.0 2.1
2024 Tear To Date
Jan Feb Mar Apr KMay Jun Jul Aug Sep Dct 2022 2023 2024
30,75 38.73 4646 A7.81 E9.47 E136 5847 E0.6S E5.63 8135 E0.30 E0.26 BE.93
3443 40.39 B1.31 ELET T3.E0 ET.75 E171 E2.29 ES.34 T9.66 45.85 E0.30 E0.26
0.7 -41 9.4 -E.1 A1 9.4 -3 27 .34 21 HE -0.1 6.4
2024 Tear To Date
Jan Feb Mar Apr KMay Jun Jul Aug Sep Dct 2022 2023 2024
62,142 47,036 B2,142 A0,4E0 62,142 47,820 49,414 43,414 47,700 49,230 A08.524 G09,278 497 620
B1522 45,704 51,708 50,040 Bz,080 f00,400 52,080 52,142 A0,460 B2,142 B03,684 B08.524 B09,278
1.2 0.8 0.g 0.8 01 A1 5.1 6.2 A5 5.6 0.0 0.1 2.3
2024 Tear To Date
Jan Feb Mar Apr KMay Jun Jul Aug Sep Dct 2022 2023 2024
1E03 422 1824126 2422 TES 2.917,185 3622366 2934403 2,999,265 2,998,297 3133134 4,009,739 30,664,692 30,659,993 28,354,762
1,773,980 1,886,160 2,683,175 3,080,737 3812175 344671 3,214,084 3,263,022 3448548 4,153, 446 23,323,949 30,664,692 30,689,998
-9 ] BT 6.3 6.0 141 -10.1 -ra -84 <358 HE 0.1 -TE
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OTAUNTON

Key Insights

30% 17% 24%

% of Devices that are Visitors % of Spend from Visitors Share of Visitor Spend at Local Businesses™

6% Increase from previous year 10% Increase from previous year Equal to previous year

Visitors make a larger share of observations and visitors account for a larger share of
in—market spend than they did the previous year, indicating positive growth in the
Staunton tourism economy.

Source: fartico Location and Spend Data, 1/1/2024 - 10/31/2024
Local Business Spend: Share of spend that cccurs at merchants not classified as Grocery Stores, Gas Stations, Discount Stares (Big Box retail), 9 ZARTICO
Parking lots or Fast Food restaurants. The remaining merchants are more likely to be locally owned businesses.



STAUNTON & zArTICO

Visitor impact on the local economy

12% 16% 53%

Share of Restaurant Spend from Share of Attraction Spend from

l 7 O/ Visitors Share of Retail Spend from Visitors Visitors

Share of Overall Spend

SEET) $69 | 97 | $140

Restaurant Average Spend of
Visitors

Attraction Average Spend of

Retail Average Spend of Visitors Visitore

ZARTICO
Source: Zartico Spend Data, 1/1/2024 - 10/31/2024 9



STAUNTON & zARrTICO

Who are Staunton visitors?

TN, 52%
k/l are 25 - 54 years old

A1%

@9 have an average
household income $100k+

o F i
B have children in
the household

Source: Zartico Spend Data, 1/1/2024 - 10/31/2024

© zarTICO
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OTAUNTON

VIRGINIA

& zArTICO

Where are visitors from?

58% of visitors to Staunton are from out of state
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ZARTICO
Source: Zartico Location and Spend Data, 1/1/2024 - 10/31/2024 @
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TAUNTON ) zARTICO

VIRGINIA
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Visitor Market & Visitor Spend

Top 10 Origin Markets by Visitation with their Spend

W Visitors % of Total M Visitor Spending % of Total

Washington DC (Hagerstown MD)

Roanoke-Lynchburg VA
Richmeond-Petersburg VA
Norfolk-Partsmouth-Newport News VA
New York NY

Philadelphia PA

Charlotte NC

Raleigh-Durham (Fayetteville) NC
Baltimore MD

Harrisburg-Lancaster-Lebanon-York PA

0% 1% 2% 3% 4% 5% 6% 7% 8% 9% 10% 1% 12% 13% 14% 15%
Visitor Device Count Sample Visitor Cardholder Count
Size Sample Size

47,750 40,469



What’s New?

B JICANIIY  CHOP!HOUSE
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STAUNTON Group Tours/Meetings

VIRGINTIA

 American Bus Association Marketplace January 12-17
 Virginia Society of Association Executives, May 4-7

e Zarticon, May 12-16

 AAA Sales Blitz, June 9-14

e ESTO, August 11-13

* MATPRA Media Marketplace, August 27-29

e Capital Region USA's Global Travel Exchange, Sept. 16-18

* National Tour Association Travel Exchange November 17-21



STAUNTON On-Message Collaterals
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All About Stan-ton

With the scenic Blue Ridge Mountains s the backdrop, this mountain town is often
of the most beautiful "Main Streets; in the United States. Its compact
antow make it desl for groups and features a viorant arts and

e rch history and architecture, and outdor

Group Attractions

American Shakespeare Center’s
Blackfriars Playhouse
Shakespeare s serous fun at the Bl
Plyhouse,the vord's cny recreaton o
rakespesse's ndocr theate. Paforming Shakespeare
lemporany works,an e piays yearound

Frontier Culture Museum
Beimmersed inthe daily fe of the Shenandoah
Valley's eaiest settlers. Enjoy:

ou explore his v
farmsteads wit

tumed interpreters.

Sunspots Studios
Feelthe heatof th furn

Group Tour Profile Sheet

Washington D.
bmond:

nial Willamsburg

Virginia

Top Events

Queen City Mischief & Magic
d fr dess

Wizards and Muggles from near and fa

upon Staunton,Virinia for the annual Queen
Mischief & Magic. With  touch of wizarchy, the.
istoric downtown is transformed i

the vlage of
Hogsmeade. This entertaining and farr

friendly
festivalis notto be missed!

Happy Birthday America
Bringing back a tradiion that started with The.
tatlr Brothers, Happy Bithday Americais

create original art glass during ive glasst
demonstrations.

Woodrow Wilson
Presidential Library & Museum

iy
descendants of the legendary country group.

Staunton Music Festival
Each August, the.
more than 90 world-class musicians from aroun

the world to the Blue Ridge Mountains of Virginia

taunton Mo

estival b

Discover 281
President n the Gty where he was bor. Led by an
interpreter, get  behind the sceneslook at Wison's

P
eclectic chamber, vocal, and symphonic musi
Al peformances are held entirly in historic
nton,

wwwVisitStaunton.com/groups

Unique Group Abtivities and Itineraries:

A Tour of Queen City

P 8y bus o foot, see
Stauntorss historic
distriotsfeaturing an array
of architectural styles.
including Greek Revival,
Second Empire Colonial
Revival, Neo-Classical,
Gottic Revival and more.
Learn aboutthe Ciy's
development from frontier
settlement to booring

Virginia Scenic Railway

Step aboard Virginia's newest
ail excursion, departing

sitback and enjoy the
modernized ambiance of a
19405 passenger car through
some of Virgina's prettest
scenery of the legendary
Shenandoah Valley and Blue

o o andits
beautifuly restored architecture to date.

ART & CULTURE DELIGH
Tour, Taste and Entertainment

Go behind the scenes
and backstage of the
American Shakespeare
Center's Blackfriars
Playhouse. See how
theinner workings of
each show happens.
Then graba eraft beer
orlocal wine while you
waitto see an award
winning performance.

TISFY YOUR CULINARY CRAVING
Cheese Making 101
Start with a 101 onthe basiosof ome
chessemaking withcheesemaer Louefa
il Taste your way from fresh 1o aged
cheeses and leam wy cheeses are so
diferont fom one another. Nex, work on
paing a finalchesse tasting et with the
avard-vinning wines of O ye Vineyards
alongside master vinter and owner of
OucEye Vineyards, John Kies. This has
onworkshop ncludes lotsoftastig,

smelling and thinking about where your food comes from as well as

discussion of the science behind food fermentation

Let’s Start Planning!
Jessica Willams

Sales & Marketing Manager
willamsib@stauntonyas

Offic: 540 332 3065 office | Gl $40607.0068

www.VisitStaunton.com/groups




UNIQUE VENUES
& INTIMATE
RETREATS

Batten Green

Frontier Culture Museum
fonermuseum.rg

Staunton Innovation Hub

snonicom

Located in the heart of the Shenandoah Valley
at the intersection of Interstates 81 & 64

Washington D.C.
Richmond

Colonial Williamsburg
Virginia Beach
Roanoke

Ready to Start Planning?
conmacr:

Stenton Conventin and Vst s

sessca il

Seks

STAUNTON

B Visitstauntoncom

‘avorite Mountain Towns”

gt

Meeting Profile Sheet

FULL SERVICE MEETING HOTELS 4
HOTEL ‘}SOUTH

A VIRGINIA DESTINATION
AND CONFERENCE CENTER
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Media Profile Sheet

Step Back

We hear it’s “America’s Favorite “Most Beautiful Main Through Time

uncommon AR . Mountain Towns” Streets Across America”
. - Archiectu

for a small

Virginia town

The living-history, open-
i Frontier Culture
Museum offers a ook thiough
the frs setters who migrated,
both, wilingly and unillngly
Colonial America from
England, Germany, reland,
and West Africa, Staunton
is also birthalace to 26th US
President, Woodrow Wilson
Diveinto not only the man Music Makers: Staunton’s Summer Glow-Up
imself but those that molded
His leadership and ideologies

“One of the Best Small
Towns in America”

nestled beside ’w_ » : ~sritsonn
the Blue Ridge i ’

or thela
small Tow

unton among America’s 10 Best
The Heifetz International

world for e study

and performance. The Staunton Music Festival welcomes over 80 acclzimed
professionals from around the world to perform in 30 events featuring chamber,
vocal, and symphonic music. Discover for yourself why some of the world's finest
musicians sharing the phras y happens in Staunton.” And that
the beginning. Ask us about
Festival, and more.

four years, USA Today ranked
s for Arts & Culture.” Every st

Staunton Really is Magic

Every Septernber, Queen City Mischief &
Magic spell aunton. Tr

grown fa owntown
Staunton into an enchanted wizardly vllage.
Visitors can explore hands-on activties,
ions, themed dining and shopping,

Creative Green: Art, Nature and Wellness

s known as the “green

pr " or arts on prescription,”
thisis the idea that a combination of
and natural experiences
e to health and wel-being
 the body, mind, and spirt. Sure,

But we are all of those things —
and so much more.

5 MORE RBOUT
We're uncommon. STAUNTON
And that's by design. 3

Savor It A Little Slower: Dining Out in Staunton

on fine-dining

Hulu's The Bear isn't the only culinary name on everyone'sfips. St
kes diners through progressiv course meals

er tours for the taste toindulge in homegrown fa
or The Virgini
and service as they

Valley. During weekends in the sumrmer, St Street closes to vehicles and
dest thiough a special Shop & Dine Out 1

experience, .
stabli rites, ‘

rid

Kathy Moore
Moore Public Relations

ot stauntonyaus ihy@moorepublicrelations.com
Visitstaunton.com Visitstaunton.com 540-332.3865 5402552662

‘Samantha Johnson "
gt ey travel through the.

77 wf
(8
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TAUNTON Content Creators & Travel Writers

beyondbmore and 2 others
Paid partnership with on

SN i

R\ : eav 7 =
: ;-;} f i\ o 7\ Py § f : 85 Lt by ethende a2 thrs
Virginia Living Mary Moore Mason- Mary Go Round America @BeyondBmore

< SUCHEN
Raddoredse
tra ve mamma Die Welt mit den Ohren entdecken.
travel | food [ culture [ experiences

Labels

VIRGINIA - AUF DER CROOKED ROAD DURCH DEN
SUDWESTEN DES US-BUNDESTAATES



STAUNTON Current Print/Radio Campaign

Richmond

magazine

outdoors

MAGAZINE

Travel

Nor'rhernV|rg|n|a

MAGAZI




JTAUNTON

GARDENAGUN

SUBSCRIBE Now Q

00000

Dinner at Virginia’s Maude
& the Bear Is a Culinary
Journey

o
O il o i e I

Eight delicious courses—and eight
interesting things to know about lau
Boden's new dining destination in Staunton

B8y STEVE RUSSELL
May 14,2024

0066

Wright's Dairy-Rite
Staunton, Virginia

GARDENAGUN

chool Diners That Serve All the Nostalgia

| MADE YIRONIA
| LU BIDGE BEALTY. |'r!(‘le‘ THEAD
outhern diners BT

FURINTHEFOREST o
A, . |t :

3y ERIN GIFFORD

OTO: KYLE VATES

Wright's drive-in captivates with its mom-and-pop ambiance
and curbside service, proudly serving mouthwatering
burgers, fries, and macaroni salad since 1952. Just pullup,
speak your order into ametal box, and wait for your food to
come toyou. Save room for Wright’s Wheelie, a hot glazed
donut topped with ajumbo scoop of creamy vanilla ice
cream,

Food & Drink  Lifestyle Home & Design  Things to Do

Organic PR

Arlington

MAGAZINE

Community Best of Arlington ~  Find It v Magazine v  About v O\
Have Yoursell a Wizarding Weekend

Find potions, spells, Quidditch and cosplay at the Queen City
Mischief & Magic festival in Staunton, Virginia.

September 2, 2024




I VisitStaunton.com
Nl % 346,989 Sessions
. | % 995,033 Pageviews

\/

*%* 01:27 Session Duration
WELCWET°STA”“T°N'V'RG'“'A% % 166,866 Outbound Link Clicks

** 33,373 (20%) Stay Outbound Clicks
gl" > Top 3 Visited Pages are Homepage,
Plan Your Trip, Things To Do



https://visitstaunton.com/

. ___________________________________________
OVERVIEW (continued) Jan 1,2024 - Oct 31,2024 -

TOP PAGES TOP CITIES
1. fthe-top-10-must-sees-every-visit... 5,784 1. Ashburn 4913
2. /heres-why-you-need-that-winter-_ 5,753 2. (not set) 3,102
3. Jthings-to-doy/ 5519 3. New York 1,521
4. ! 5223 4. Philadelphia 1,477
5. Jevents/ 3,365 5 Virginia Beach 1,380
6. Jeat-drink/restaurants/ 3,351 6. Staunton 1,324
7. feat-drink/ 2,524 7. Baltimore 1,160
a. Jevents/daily-weekly-events/ 2122 a Roanoke 1,001
9. fstay/ 1,588 9. Atlanta 585
10. /plan-your-trip/trip-ideas/ 1,540 10. Washington 545
11. /things-to-do/historic-sites-muse... 1413 11. Harrisonburg 455
12 /things-to-do/haunted-staunton/ 1,326 12 Richmond 443
13. /things-to-do/shopping/ 1,232 13. Charlottesville 440
14. /stay/hotels-motels/ 1,153 14. Waynesboro 409
15. /stay/bed-breakfasts-inns/ 1,052 15 Norfolk 389
16. /things-to-do/family-fun/ 1,009 16. Lynchburg 281
17. /plan-your-trip/ 927 17. Raleigh 271
18. /things-to-do/arts-culture/ 859 18. Reston 253
19. feat-drink/breweries-tap-rooms/ 829 19. Charlotte 250

1-100/754 4 > 1-100/ 2653 < >



-____________________________________________________________________________
EXIT CLICKS TO PARTNERS OVERVIEW

— TOTAL

Total users

73,083

135

16.

17.

TOP EXIT CLICK PAGES

Jevents/daily-weekly-events/
/listing/virginia-scenic-railway/
flisting/bricks-restaurant-and-pub,/

/ride-the-virginia-scenic-railway-from-staunton/

Jlisting/american-shakespeare-centers-blackfriars-play...

/check-off-these-items-on-the-staunton-spring-bucket-li...

[listing/berkeley-place/
/listing/frederick-house/
/listing/byers-street-bistro/
/listing/blu-point-seafood-co/
Mlisting/gypsy-express-mini-train/
Jisting/montclair-bed-and-breakfast/
(listing/frontier-cutture-museum/
/24-hours-in-staunton-activites-you-cant-miss/
/listing/accordia-2/
Jisting/the-blackburm-inn-and-conference-center/
/listing/batten-green/

Jlisting/pizza-luca/

/things-to-do/haunted-staunton/

Mimdim e dem s o aed e b !

. R e

2,542
2,484
2,360
2,335
2,278
2,001
1,862
1,765
1,661
1,633
1,589
1,516
1,506
1,502
1,501
1,459
1,450

1.410

1ana

Jan 1, 2024 - Oct 31, 2024 -

EXIT CLICKS TO PARTNERS

10.

11.

12

13.

14.

15

16.

17.

18.

19.

an

outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks
outbound_link_clicks

outbound_link_clicks

mrdharind limke alinkn

hitps://www virginiascenicrailway.com/
hitps://maddendigitalbooks. avs23

https.//www.facebook.com/BricksRestaurant...

hitp:/fwww ascstaunton.com/
hitps://fareharbor.com/embeds/book/buckin..
hitps:/www. historicberkeleyplace.com/

http://www frontiermuseum.org/

hitps://www.ci.staunton.va.us/departments/p...
hitp-/fwww byersstreetbistro.com/
hittp:/fwww frederickhouse.com/

hitps://blupointseafoodco.com/ *bclid=IwAR .

hitps://www.facebook.com/profile. php?id=10..
hitps:/iwww pizza-luca.com/Hbelid=lwZXh0b...
hitp:/fwww.montclairbnb.com/

https://maudeandthebear.com/ ?fbclid=IwARQ .

hitps:/iwww blackburn-inn.com/event-venues. .

hitps:/fwww battengreen.com/

hittp://woodrowwilson.org/

bddmne Hanene: fmmnkbenle anme Bombanida ol

P T ——

7,337
2,976
2,367
2,231
2,084
1,889
1,858
1,710
1,668
1,650
1,630
1,486
1473
1,446
1,395
1,394
1,306
1,274

1,186

1104



_________________________________________________________________
GOOGLE ADS - SEM

Jan 1, 2024 - Oct 31, 2024 h¢
Metro area Clicks ~ Search keyword Clicks ~
Clicks Impressions 1. Harrisonburg VA 9180 1. staunton vathingsto do 10,282
50‘41 8 268! 1 6 5 2. Washington DC (Hagerstown MD) 8,693 2. staunten 9,527
3. things to do in staunton va 8,516
CTR 3. Roanoke-Lynchburg VA 4806
“I 8 80% 4. Richmond-Petersburg VA 3,999 4. motels near staunton va 2757
5. Norfolk-Portsmouth-Newport News VA 3,955 5. staunton virginia 2,662
Engagement rate Average session duration 6 Chariottesville VA 2344 6. visit staunton va 2402
0 . . ) i}
8425 /0 00'05'29 7 Philadelphia PA 1,406 7. restaurants in staunton va 2,326
a8 Baltimore MD 1,378 8 what to do in staunton va 1,922
g, New Yark NY 1,241 9. things to do staunton va 181
— FY PERFORMANCE — 10.  Raleigh-Durham (Fayetteville) NC 1,187 10.  staunton va restaurants 1218
1-100/209 4 » 1-86/86 4 >
Clicks Impressions
icks +
22'3 67/ 140,226 Ad group clic
1. Thingsto Do 23,550 o . ) )
Virginia's Shenandoah Valley | Visit Explore Staunton | Things To See & Do in
TR 2. Visit 16,654 Staunton | Make New Memories Virginia | Visit Staunton
1 5 9 50/ [Ad] www.visitstauntan.comivisit E] www.visitstaunton.comithingstodo
. o 3. Eat&Drink 5427 : : -
Siay in Staunion to explore Virginia Stroll through Staunion’s nationally recognized
Engagement rate Average session duration 4 Stay 4643 Wallay and he Blus Ridge Mountains hugtor Wi weilhh ihial bes. Thes award
delivers big time culture and small toy winning community, features over 100 independent
82_ 3 5% 00:0 5:30 5 Weddings 144 round with events and tours shops and art galleries
Things to Do Things to Do
6.  Meetings & Groups 0 Event Calendar Event Calendar
Dining Dir
1-7/7 < ]

Where to Stay



_________________________________________________________________
META PROSPECTING

Jan 1, 2024 - Oct 31, 2024 -
MONTHLY PERFORMANCE Ad Set Name ~ Link clicks Impressions CTR
1. Culinary 5,676 444733 1.28%

Link Clicks Impressions CTR

40‘773 3'21 7‘091 1.27% 2. 10 Must Sees 1,832 38350 4.78%

1-2/2 < >

Engagement rate Average session duration I SIEET LIt L
3639% 000050 1. Roanoke-Lynchburg 2231 125,642 1.78%
2. Washington, DC (Hagrstwn) 1,794 115,513 1.55%
3. Norfolk-Portsmth-Newpt Nws 1,073 63,059 1.70%
4. Richmond-Petersburg a11 55,273 1.65%
5 Philadelphia 387 30,932 1.25%
FY PERFORMANCE smd S
O B A B O B T2

Link Clicks Impressions CTR S eplrston ey (R i s

7'508 483’0 83 1.55% Virioka s for Lovers #LoveVA SLoveStaunta e —— e - The Waffles ad was the top

Winginia is for Lowvers ¥Lavelh fLoveStaunton

performing ad in October. The
Culinary ad group was shut off
now that the 10 Must Sees ad
group was introduced.

Engagement rate Average session duration

41.10%  00:00:56

- The Meta campaign delivers
99% of traffic to the 10 Must
Sees page.

visitabaunion com
Taste Local Faverites




_________________________________________________________________
META REMARKETING

Jan 1, 2024 - Oct 31, 2024 -
MONTHLY PERFORMANCE Ad Set Name ~ Link clicks Impressions CTR
1. FB Remarketing - Evergreen 3,897 200,026 1.95%

Link Clicks Impressions CTR

13,436 749,223 1.79%

1-1/1 < 3

Engagement rate Average session duration DMA region i T Imp fons CTR

2647% 0000 53 1. Washington, DC (Hagrstwn) 553 32,297 1.71%

2 Morfolk-Portsmih-Newpt Nws 404 20,964 1.93%
3. Roanoke-Lynchburg 338 21,42 1.58%
4. Richmond-Petersburg 279 15,839 1.76%
5. Raleigh-Durham (Fayetvile) 169 7,668 2.20%
FY PERFORMANCE _ i 1-5/204 ¢ >

'\flsiF Staunton, Virginia % E - Wisit Staunton, Virginia o \.ﬁIII-S'Humon. Wirginia w3

& € i@ INSIGHTS

. R Mamed one of the “Bast Small Towns In amed ane . . Mamed one of the “Bes1 Small Towns in
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sceng, great food, and friendly faces, scene, great food, and friendly faces. scene, great food, and friendly faces.

continues to be the top
performing ad and
contributes 47% of all
clicks to the campaign

3,896 200,026 1.95%

or Lovers #Lovela Vieginka ks for Lovars #LovahA wirginia is for Lovers #Loveua

Engagement rate Average session duration

59.33%  00:01:54

- Out of the top 3 ads, the
Evergreen Historic
Building ad has the
highest CTR with 170%.
We have now paused this
creative due to the fall
focus.

visitstauntan.com wisitstau O visststaunon com
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META PROSPECTING - Haunted Staunton

Jan 1, 2024 - Oct 31, 2024 -
MONTHLY PERFORMANCE Ad Set Name ~ Link clicks Impressions CTR
) . 1. Haunted Staunton CTS 12,757 664,625 1.92%
Link Clicks Impressions CTR
0,
12,757 664,625 1.92%
1-1/1 4 >
Engagement rate Average session duration DMA region Link clicks ~ Impressions L
3 563% 000043 1. Washington, DC (Hagrstwn) 3,218 165,117 1.95%
2. Roanoke-Lynchbung 1671 78,176 214%
3 Morfolk-Portsmth-Newpt Nws 1,343 65,583 2.05%
4. New York 1271 71,624 1.77%
5. Philadelphia 1,183 66,411 1.78%
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through creative and

Engagement rate Average session duration placement optlmlzatlons_

35.74%  00:00:43

- The carousel ad
performed very well with
the highest CTR of all
creatives at 2.24%. The
Tharnrose image also
continued to perform well,
delivering 60% of clicks
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STAUNTON Upcoming Campaign

BY DESIGN



Training & Education




Questions?




STAUNTON Contact Us

City of Staunton Tourism 540-332-3865
Department

VisitStaunton.com

116 West Beverley Street

I

8 tourism@visitstaunton.com
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