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Tourism Department

• Mission –to promote the City of Staunton as a tourism 
destination through integrated marketing, advertising & 
public relations. (Staunton tourism department was created 
in 1989.)

• Money – FY 2026: $687,199 (additional $64,602 for 
Downtown Visitor Center.) Total budget: $751,801
– Lodging Tax
– General Fund



Tourism Staff
• Manages overall operation of the Tourism department.Samantha Johnson, Director of 

Tourism

• Responsible for soliciting and booking group business 
for Staunton & all digital marketing.Sales & Marketing Manager

• Provides office management and support to the Tourism 
& Economic Development departments.

Kim Cormier, Administrative Assistant

• Oversees Visitor Center operation and provides 
information and assistance to visitors.

Gloria Brandt, Visitor Center 
Supervisor

• Provides information and assistance to visitors.Karen Bergmann, Travel Counselor

• Provides information and assistance to visitors.Nancy Artley, Travel Counselor

• Provides information and assistance to visitors.Selah Sprinkel, Travel Counselor



Tourism is an Instant 
Revenue Generator

IN 2024, THE STAUNTON DOMESTIC TOURISM INDUSTRY:

GENERATED
$77,460,731

DIRECT TRAVELER 
SPENDING

SUPPORTED 
1077
JOBS

PROVIDED
$8,200,000

IN STATE AND LOCAL 
TAXES

GENERATED
$25.9 M

LABOR INCOME

4TH

LARGEST EMPLOYER IN 
STAUNTON

SAVED STAUNTON 
HOUSEHOLDS

$581.19



1611 Staunton Hotel Rooms
785 City-Limits

87 Restaurants

80+ Independent 
Retailers

3 Craft Breweries
5 Wine Tasting Rooms

7 Bed & Breakfasts

133 Short-term 
Rentals



How do we define a “visitor”?
Groups/Individuals



DMA BREAKDOWN







What makes Staunton a 
successful tourism destination?



Architectural Showstopper & 
Celebrated Downtown



Vibrant Arts and Culture Scene



Amazing Local Food, 
Farmers, and Chefs



Proximity to Outdoors & SNP



Website Stats
VisitStaunton.com



 411,542 Total Users
 517,505 Sessions
 320,554 Engaged Sessions
 02:53 Average Session Duration
 62% Engagement Rate
 193,139 Outbound Link Clicks
 34,246 (18%) Stay Outbound Clicks 
 Top 3 Visited Pages are Homepage, Plan 

Your Trip, Things To Do

Website Stats
January 1-December 31, 2024





Building Out The Brand

• Public Relations
• Advertising (digital and print)
• Content Marketing

– Blogs
– Video

• Digital Marketing
– E-newsletters
– Social Media Promotion



Awards & Accolades

“The 15 Most Beautiful Main Streets Across America” Architectural Digest

“America’s Favorite Mountain Towns” Travel + Leisure

“Top 10 Idyllic and Historic Main Streets” USA Today

“America's Best Main Streets” Fodors / Huffington Post

“America’s Greatest Main Streets” Travel + Leisure

“Best Small Towns in America” Smithsonian

“Small Towns We Love” Southern Living



Organic PR



On-Message Collaterals



Print Media Buys

• Blue Ridge Outdoors
• Virginia Living
• Travel, Taste, + Tour
• Richmond Magazine
• Group Tour Magazine
• SVTA Guide
• VA Group Tour Guide



Digital Marketing



Content Marketing + Creators



Content Marketing + Creators



Creative Storytelling



FAM Tours



Current Campaign



Regional Collaborations



Questions?



Contact Us

540-332-3865

VisitStaunton.com

116 West Beverley Street 

tourism@visitstaunton.com

Tourism Office



Thank You


	Slide Number 1
	Tourism Department
	Tourism Staff
	Tourism is an Instant �Revenue Generator
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32

