2023 Tourism Update

Sheryl Wagner, Director of Tourism

Presented by the City of Staunton Tourism Department
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OTAUNTON Tourism Department
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e Mission —to promote the City of Staunton as a tourism
destination through integrated marketing, advertising &

public relations. (Staunton tourism department was created
in 1989.)

 Money — FY 23: $650,083 (additional $60,459 for
Downtown Visitor Center.) Total budget: $710,542
— Lodging Tax
— General Fund



Tourism Staff

Sheryl Wagner, Director of Tourism | Manages overall operation of the Tourism department.

e Responsible for marketing Staunton as a tourism

Jessica Williams, Marketing Manager destination to leisure and group travelers.

e Provides office management and support to the Tourism

Kim Cormier, Administrative Assistant _
& Economic Development departments.

Gloria Brandt, Visitor Center e Oversees Visitor Center operation and provides
Supervisor information and assistance to visitors.

Karen Romlg, Travel Counselor Provides information and assistance to visitors.

. . : : : o
Nancy Artley, Travel Counselor Provides information and assistance to visitors.

e Provides information and assistance to visitors.

Selah Sprinkel, Travel Counselor
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1,677 Hotel Rooms 89 Restaurants 5 Bed & Breakfasts

e @ airbnb

2 Breweries, Cidery 171 Airbnb’s

65 Independent
& Winery

Retailers
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Tourism is an Instant
Revenue Generator

IN 2022, THE STAUNTON DOMESTIC TOURISM INDUSTRY:

2018 2019 2020 2021 2022
Travel Economic Impacts
Employment 876 405 Giad BOE 841
Expenditures § 57,504,446 $ 65,305 920 § 45,217,208 $ 63,102,801 § 77,605,443
Labor Income $ 19,823,780 $ 21,728,767 17,337,166 $ 18,762,794 $ 23,214,611
Local Tax Receipts § 3,244 256 § 3,677.215 § 2,627,357 § 3,331,005 % 4,160,680
State Tax Receipts 5 1,910,671 § 2,153,882 § 1,443 691 § 1,865.218 $ 2335499

VIRGINIA
IS FOR
LOWERS
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2023 ear To Date
Jan Feb Mar Apr May Jun Jul Aug Sep 2021 2022 2023
This Year| 40.6 45.8 54.1 60.9 65.8 65.6 61.0 60.9 60.8 48.4 58.3 57.4
Last Year| 39.7 42.9 51.3 63.8 64.4 65.0 65.0 64.2 67.3 33.8 48.4 58.3
Percent Change 2.4 6.8 5.3 -4.5 2.2 1.0 -6.1 -5.0 -9.7 43.2 20.4 -1.5
ADR 2023 Year To Date
Jan Feb Mar Apr May Jun Jul Aug Sep 2021 2022 2023
This Year| 84.96 88.39 95.10 101.25 111.43 103.36 101.29 102.50 112.63 88.63 98.97 101.33
Last Year| 86.50 85.87 90.03 100.15 107.33 101.00 100.78 100.10 107.16 77.37 88.63 98.97
Percent Change| -1.8 2.9 5.6 1.1 3.8 2.3 0.5 2.4 5.1 14.5 11.7 2.4
2023 ear To Date
Jan Feb Mar Apr May Jun Jul Aug Sep 2021 2022 2023
This Year| 34.49 40.46 51.40 61.68 73.31 67.85 61.79 62.46 68.44 42.89 57.66 58.13
Last Year] 34.31 36.82 46.20 63.91 69.08 65.66 65.49 64.23 72.15 26.14 42.89 57.66
Percent Change 0.5 9.9 11.3 -3.5 6.1 3.3 -5.6 -2.8 -5.1 64.0 34.4 0.8
2023 Year To Date
Jan Feb Mar Apr May Jun Jul Aug Sep 2021 2022 2023
This Year|1,773,980/1,886,160|2,653,174|3,080,737|3,806,549|3,409,462| 3,208,550 3,247,235| 3,443,176 19,531,332|26,271,720{26,509,022
Last Year|1,774,948|1,720,615|2,390,550|3,199,889|3,573,923|3,287,725|3,388,275|3,323,240| 3,612,556 10,666,122|19,531,332|26,271,720
Percent Change| -0.1 9.6 11.0 -3.7 6.5 3.7 -5.3 -2.3 -4.7 83.1 34.5 0.9
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Visitor Market & Visitor Spend

Top 10 Origin Markets - % Visitation & % Visitor Spend ~
L
M Visitors % of Total B Visitor Spending % of Total

Roanaoke-Lynchburg VA e 12.2%

Washington DC (Hagerstown MD) 121.0292%

11.8%
Norfolk-Partsmouth-Newpart News VA 5.50

Richmond-Petersburg VA Zo 18.5%

4.8%
Mew York NY 2.0%

Philadelphiz PA e 3.6%

: 2.6%
Baltimore MD 0.8%

. 2.2%
Harrisburg-Lancaster-Lebanon-York PA 6.6%

1.8%
Charlotte NC 1.6%

Greensboro-High Point-Winston Salem NC 1.00% 1.7% 9 Z A R T I C o
14% 15 [
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STAUNTON

Top Visitor Origin Market within the Market Area

Zartico

Origin - Top 10 Origin Markets - Table » Washington DC (Hagerstown MD)
Wisitor City % Visitors ¥ % Visitor Spend Awvg. Visitor Spend
Washington 7.2% 1.0% 357
Arlington 4.4% 1.3% <64
Winchester 2.8% 2.8% 92
Culpeper 2.8% 3.7% $167
Front Roya 23% 1.8% 577
Alexandria 23% 0.5% 356
Strasburg 2.3% 1.8% $120
Centreville 1.9% 0% $103
Leesburg 1.9% 0.9% 5103
Reston 1.9% 0.5% 360

Q) zArTICO
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Top 10 Primary Places of Impact

Mary Baldwin University

Hotel 24 South & Conference Center

17 E. Beverley Antiques/CFO Trading Company/Slyde @ 23/Yelping Dog/Design @ Nine/Juniper

Lane Vintage/Made: By the People, Fort

Book Dragon Shop/! nton Olive Qil Company/Sweet Addies/Green Room

Howard Johnson by Wyndham Staunton

Queen City Place/Eclectic Retro/Gibson’'s Warehouse/Byers Swreet Bistro/Well Balanced
Paw/Essentially Zen/O'Brien's Antiques & Ar

Clocktower Building

Staunton Visitor Center

Mill Street Grill

Bonfire Begonia/Litde Shoppe Of Crystals/Blair Made/Words Matter/Marion's Candles Scents &
Seasons/The Sparrow'’s Nest

2.6%

0% 2% 4% 6% 8% 10%

12%

4%

18%

ZARTICO




Zartico

Top 10 Primary Places of Impact

Gypsy Hill Park
Frontier Culture Museum

Statler Square

Marriott Fairfield Inn and Suites

Thornrose Cemetery

Tru by Hilton

Ingleside Golf Resort

Quality Inn and Suit

Betsy Bell Wilderness Park

Montgomery Hall Park

2%

33%

3.3%

2.8%

3%

3.9%

4%

23.1%

10.7%
8.9%
8.5%
7.7%

6.3%

5% 6% 7% 8% 9% 10% 1% 12% 13% 14% 15% 16% 7% 18% 19% 9 Z A R I I C O
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What is the visitor impact on restaurants?

Source: Affinity

T understand vis
Visitor Spend % of Total Avg. Visitor Spend

What is the visitor impact on retail?

Source: Affinity
Batter understand visitor impact on retailin your destination

Visitor Spend % of Total Avg. Visitor Spend
9% $123

What is the visitor impact on accommodations?

Source: Affinity
Batter understand visitor Impact on accommaodations in your destination

Visitor Spend % of Total Avg. Visitor Spend

75% $327

What is the visitor impact on attractions?

Source: Affinity
Better understal

itor Impact on attractions in your destination

Visitor Spend % of Total Avg. Visitor Spend

Sample Size Reference & Diagnostics

The Sample Size metrics provide 3 reference for the number of unique cardholders (Affinity) and the number of unique devices (Near) used in the insights above. These values are controlied by the combination of filters selected at the top
of the module, In statistics, larger sample sizes result in smaller margins of error (¥=/-) and a higher confidence Interval. This means that it is less Hikely that the resut you are seeing s due to statistical nose and the greater the confidence
you can have in the insights being provided. If these diagnostics show yellow or red values. the insights should be treated as directionally, but less prectse owing to a smaller sample size. In these cases, eliminating filter criteria at the top of
the module or widening the date range will increase the sample size and increase both accuracy and confidence In the data. The date metrics shows the dates visitor spend and location data i loaded through.

Visitor Cardholder Count Sample Size itor Device Count Sample Si

78,288 37,990 @ ZARTICO
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Events

Events - Detailed
Date a Dayof Week  Region City Event Title Venue Name Event Impact Estimated Antendance Rank  Travellmpact  Local Impact
09/02/2023  Sawrday Staunton City Stauntan Labor Day Fair (empy value) Important 58 0 S
caunton Art in the Park {empty value) Significant 58 0 a5
09/03/2023  Sunday ast Augusta Unknown Bryan Elijah Smith Endless View Farms Important 46 0 20
09/09/2023  Saturday South Augu: Unknown Midnight Blue Stoney Creek Resortand Campground Moderate 125 32 0 68
Staunton Downtown Staunton Studs of Steel Live | Staunton VA {empty value) Moderate 178 0 &1
Unknown Choppa Day 2023 (empry valug) Important 520 44 0 24
09/10/2023  Sunday Unknown Lintle Texas Stoney Creek Resortand Campground Moderate 190 36 0 n
09/15/2023  Friday ast Augusta Waynesboro Southerland and Charlie Collins The Foundry Important 230 43 0 76
nton Downtown Staunton Ramona and the Holy Smokes and Rebecea Parter Ciders From Ma Important 731 47 0 74
09/16/2023  Saturday st Augusta Unknown Love the Eighties To Death Murder Mystery Dinner Theat Stable Craft Brawing Moderate 38 0 75
Staunton City Staunton African-American Heritage & Multicultural Festival (empty value) Important 56 0 23
09/17/2023  Sunday st Augusta Unknown Run the Runway - Weyers Cave (empry value) Moderate 60 26 0 5
09/19/2023  Tuesday Staunton City Jolivue 2023 Lecuurs Series, "Alexander Spotswood's Germanna” Frontier Culture Museum Moderate 52 24 0
09/22/2023  Friday East Augusta Unknown BRSA Safety Conference Blue Ridge Community College Moderate 156 EN 0 66
West Augu: Unknown GrindStone 100 (empry value) Moderate 249 38 0 73
09/23/2023  Saturday Staunton Downtown Staunton Queen City Mischief & Magic Festival (empry valug) Significant 70 73 %
09/24/2023  Sunday Staunton Downtown Staunton Queen City Mischief and Magic Pancake Brea (empty value) Moderate 196 6 - 62
09/26/2023  Tuesday Staunton Downtown Staunton Evensong Trinity Episcopal Church Moderate 217 37 0 &3
09/29/2023  Friday East Augusta Waynesboro Crawford & Power and Will Overman The Foundry Important 830 4 @ Z A R T I C O
J




STAUNTON Our Attractions/Events

AMERICAN
. 77 SHAKESPEARE

heifet 230 Dot il §14% CER r; L 4469

International Music Institute The %

PRESIDENTIAL LIBRARY & MUSEU
atMaryBafdtuﬁz Unmﬂty AT His BIRTHPLACE, STAUNTO! GINIA USA_—~

N, VIR

~

l B_ % !_
07 17
04 - 76

S
S
Loy’ vinsiis

/'LA\/

STAUNTON
MUSIC FESTIVAL ?12-5%




STAUNTON Virginia Scenic Railway
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What’s New?

BRISKET
TACO CO.




VisitStaunton.com
i o 546,214 Sessions
1,218,049 Pageviews
1 1:23 Session Duration

THINGS TO D



https://visitstaunton.com/
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STAUNTON Group Tours/Meetings
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 American Bus Association Marketplace February 3-7

e Southeast Tourism Society Domestic Showcase April 6-20

 AAA & tour operator sales mission to 97 operators in Cleveland,
Columbus, Pittsburgh, and Michigan

 Virginia Society of Association Executives March 22-24

* National Tour Association Travel Exchange November 12-15



Group Tour Profile Sheet

STAUNTON

“South’s Best Mountain Town”

Unique Group Activities and Itineraries:

Virginia Scenic Railway

A Tour of Queen City
s

American Shakespeare Center’s
Blackfriars Pla

Happy Birthday
ngng oa

Kawadtion

1 of e Iagerciary country cre

Staunton Music Festival

wiwwVisitStaunton.com/groups

Let’s Start Planning!
. g X
,, STAUNTON




Meeting Profile Sheet

UNIQUE VENUES

=
& INTIMATE ;

avorite Mountain Towns”

Hcmal.é,bsoum

A VIRGINIA DESTINATION
AND CONFERENCE CENTER

Ready to Start Planning? 5'IK,N 6 .
o T “..An Architectural Gem in Virginia's Shenandc




There's plenty to discover in Staunton.

From the first bite at your new favorite RiCh mond

restaurant to the last sip among beautiful

rolling vineyards—get ready to make new ’ magaZ]ne

memories with us. We can't wait to see you

OTAUNTON

YRABLE HISTORIC TOWNS, STAUNTON WOULD BE-IT

VisitStaunton.com VIRGINIA IS FOR LO" ERS
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—_ STAUNTON
Ad Performance: SEM

Month Impressions Clicks CTR
January 30,275 6,014 19.86%
February 27,545 5,967 21.66% i e
March 33,615 6,480 19.33% [Ad] www.visitstaunton.com/visit
April 35,431 7115 20.08% Stay in Staunton to explore Virginia’s Shenandoah
May 34,530 6,581 19.06% e i ok g
June 35,481 6,563 18.50% f°””‘d’ivg']”je;i”‘9 e
July 36,152 7,361 20.36%
August 30,889 6,213 20.11%
September 28,473 5,627 19.67%
October 29,915 5,663 18.93% a Giiti  Sopeessions:  CONis w LR Y
Total 322.206 63,584 19.76% ®Enabled  Elighle 154,614 28,849  18.66%
Insights: Avg Industry CTR: 4.68%

e Top Ad Group: Visit with 28,849 clicks. However Things to Do had the highest CTR at 26.85%.
e  Top Keywords:

o  staunton virginia - 17,697 clicks

o  things to do in staunton va - 7,956 clicks

o  things to do in stanton va - 6,350 clicks

o  restaurants in staunton va - 3,986 clicks

Google



Ad Performance: Google Prospecting Display

Month Impressions Clicks CTR
January 1,285,064 6,817 0.53%
February 973,971 5,685 0.58%

March 832,845 5,702 0.68%

April 917,742 5,707 0.62%
May 764,218 4,538 0.59%
June 533,686 4,191 0.79%
July 626,654 5,139 0.82%
August 547,683 5,419 0.99%
September 743,346 11,011 1.48%
October 318,206 18,987 5.97%
Total 7,543,415 73,196 1.31%
Insights: Avg Industry CTR: 0.2%
e Top User Markets by City:
o  Philadelphia, PA - 5,966 clicks (1.02% CTR)
o Ashburn, VA - 3,716 clicks (0.72% CTR)
o  Baltimore, MD - 3,629 clicks (1.03% CTR)

.\
DISCOVER
RESTAURANTS & MORE

i) 2
4 » .
v& DE=TTE. 'y
- o e — oy

Refuel At These 9 Restaurants

Tantalize your tastebuds with
Sdmuntan  flavorful light bites from favorite
Staunton restaurants

Fuel up for your adventures in
&mntov - Staunton at these authentic

restaurants.

e  Culinary was top performing ad group. As you can see above, engagement hit an all time high the

month of October thanks to the Culinary creative swap. (18,987 clicks & a CTR of 5.97!)

Google
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STAUNTON

Ad Performance: Google

Remarketing Display

Adventure Begins in

Staunton

Month Impressions Clicks CTR
January 637,173 4,660 0.73%
February 442,852 9,022 2.04%

March 276,478 7,327 2.65%

April 261,015 4,543 1.74%
May 257,651 4,309 1.67%
June 225,143 3,989 1.77%
July 200,836 3,162 1.57%

August 126,274 1,908 1.51%

September 283,382 5,231 1.85%

October 276,460 5,119 1.85%

Total 2,987,264 49,270 1.74%
Insights: Avg Industry CTR: 0.2%

e 2022 Winter Ad Group was top performing for the FY,

accounting for 18,709 clicks with a 1.53% CTR.
e July 20, we added in the Evergreen RM creative. It caught up
quickly and accounted for 13,149 clicks with the highest CTR at

1.77%.

e The responsive ad delivered the most clicks. (8,618)

Make New Memories
Unveil the enchantment of Staunton
by exploring our vibrant culture and
timeless allure

CLOSE OPEN

éTFQfNTE)N

VIRGINIA IS FOR LO " ERS




Ad Performance: Meta Click to Site

Month Impressions Clicks CTR @ Visit Staunton, Virginia
AT S | e EETTIN | e e e
February 569,613 5,917 1.04% P EoeSHn RS
March 507,909 5,235 1.03%
April 632,778 5,937 0.94%
May 592,037 4,966 0.84%
June 492,428 4,424 0.90% - ﬂ
July 327,844 8,106 2.47% g @ WAL AR X » @ Vlletstaunton Virginia X
August 177,643 9,560 2.48% g 'ndulge in one last road trip before summer Charming, snow-lined downtown streets and
September 475,038 11,393 2.40% e s ek il
October (Haunted) 528,147 9,082 1.72% i " >
Total 4,964,256 72,086 1.50% ey — TA?JI”
ne Last Hurrah In f
Insights: Avg Industry CTR: .90% Staunton fdr é : m :

e Summer Road Trip was top performing ad group with 19,381
clicks and a CTR of 2.49%.

e The Pig was the top performing ad with a CTR of 3.56%! Despite
only starting in July, it accounted for over 13% of total campaign
clicks.

63% of clicks were from women.
Majority of users were ages 35-64.

Settte in @cogy up.

visitstaunton.com/summer
Wrap-Up Summer In
Staunton

visitstaunton.com
Experience the Wonders
of Winter




Ad Performance: Meta Remarketing :

Month Impressions Clicks CTR
January 266,525 9,482 3.56%
February 174,536 7,452 4.27%

March 113,032 6,344 5.61%

April 109,221 5,438 4.98%

May 102,102 5,785 5.67%

June 112,069 6,822 6.09%

July 109,112 6,545 6.00%
August 110,889 6,864 6.19%
September 170,613 5,395 3.16%
October 227,173 5,881 2.59%
Total 1,495,272 66,008 4.81%

Avg Industry CTR: .90%
Insights:

e The Woodrow Wilson Presidential Library ad accounted for
89% of total clicks with a CTR of 5.36%. This outperformed
the next best ad by more than 55,000 clicks.

79% of engaged users were women.

e  Majority of users were ages 45-65+.

STAUNTON

w Visit Staunton, Virginia X

Named one of the “Best Small Towns in
America,” Staunton offers a vibrant culture
scene, great food, and friendly faces.

Visit Staunton, Virginia X s
Sponsored - L

Named one of the “Best Small Towns in
America,” Staunton offers a vibrant culture
scene, great food, and friendly faces.

Virginia is for Lovers #LoveVA

Virginia is for Lovers #LoveVA

@ Visit Staunton, .
Named one of the “Best ‘ A

America," Staunton offer

scene, great food, and fr ViSiistsunLon.com

Take a Peek at What Book now
Virginia is for Lovers #Lo  Makes Us Unique

X

BN
it/ LA

visitstaunton.com
Take a Peek at What Book now
Makes Us Unique

OO0« 1.4k 54 comments 127 shares visitstau

nto
Take a Peek at What Book now
Makes Us Unique




Ad Performance: Video

June Views Impressions | Avg. Watch Time
Meta 29,720 34,232 14 seconds
Google 39,845 57,256 12.8 seconds
Total 69,569 91,488
Insights:

e 28,210 users watched video until completion on Meta.
e 26,770 users watched video until completed on Google.

e Males ages 25-34 engaged the most across both platforms.

Meta

— \

| w Visit Staunton, Virginia X

Spend an idyliic weekend strolling Staunton’s
charming downtown brimming with history, art,
and stunning architecture. See more

—

Relax & Unwind in Learn more

Staunton

00« 1 share
oy Like (1) Comment Share

g~ §

ton

Bh #lovestaun
Ad - visitstaunton.com

»

Skip Ad I

00:15

Leam more



https://www.facebook.com/ads/experience/confirmation/?experience_id=1385131235416790&is_responsive=0
https://www.youtube.com/watch?v=VSCkrvtVt3Y&force_ad_encrypted=AKjQQ4LYyxHSG6qhrdYCzy2cg2A4t4Orn7rfmfj7MHFzW7ZVuQsT_BxJlPQhrITbbcAhCVEXQ68UPw1LUYNVeEUe8YGScETBHsRkeQbqOxUOP0bRiyuvXDi2YwRnnt8vqAm1AYynmry3MZ--fGvw-peEG2N5DuIb8jA76sRGVUeqlKRUelH9o08mW-HlP3p0YavJMhUIly-0a2o-e-GbBXzPyVSCFFZOx2cNVt_dYiUYzFzEp4HfZwc2Q0S1GWXln0JKmSw4JvKOC9AiVP107y9aqf77J55os_RZS2FqXl8jmx1Xs62mMsRJpBZeRsLP1_dbKmToW_nHgBC2TroXOYkC3OrS_1njUTZloOXJ4HdRJmmuD4aPUU4%3D

Ad Performance: Native

Month

Impressions

Clicks

CTR

March

220,125

592

0.27%

April

560,301

1,377

0.25%

May

644,219

1,432

0.22%

June

478,173

966

0.20%

Total

1,902,818

4,367

0.24%

Insights:

e  Over 1.9 million impressions!
e Engagement rate was 0.71%
e  Average time spent on placement sites: 1m 21s

Enjoy Staunton's Spring
Season in 5 Fun Steps

=930 08
Somethis
) AR

-
47

(por
© T bt - it A PR SCORMS 1 A
Feature:

Watch Tom Petty and Billy Idol Perform ‘Refugee" on This Day
in 1988
oy icte Moo
= Watch SASAMT's Paste Studio Session From 1 Year Ago Today
e oy tln Johasen
Nt

Daily Dose: Lido Pimienta, "No Pude”
oy Aranda Garston

Sponsored By Visit Staunton Virginia

Enjoy Staunton's Spring Season in 5 Fun
Steps

Learn More =

Sponsored By Visit Staunton Virginia




OTAUNTON Recent Awards & Accolades

I AN AR A A A A AE—
2023
7 Adorable Small Towns In The Mid-Atlantic — World Atlas
The Best Things To Do In Staunton, Virginia — Southern Living
40 of the Best Main Streets in America You Need to Visit ASAP — Country
Living
These are America’s Most Historic and Beautiful Streets — MISN
2022

10 Unforgettable Fall Festivals Worth Traveling For: Queen City Mischief &
Magic — USA Today

10 Design-Oriented American Small Towns — HGTV
The South’s Best Mountain Towns — Southern Living
32 Charming Mountain Towns to Visit this Fall — Southern Living



STAUNTON What's Next?



https://youtu.be/j2UOWfLFvo0

OTAUNTON Contact Us

City of Staunton Tourism 540-332-3865
Department

VisitStaunton.com

116 West Beverley Street

M tourism@visitstaunton.com
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