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Tourism Department

• Mission –to promote the City of Staunton as a tourism 
destination through integrated marketing, advertising & 
public relations. (Staunton tourism department was created 
in 1989.)

• Money – FY 23: $650,083 (additional $60,459 for 
Downtown Visitor Center.) Total budget: $710,542

– Lodging Tax 

– General Fund



Tourism Staff
• Manages overall operation of the Tourism department.Sheryl Wagner, Director of Tourism

• Responsible for marketing Staunton as a tourism 
destination to leisure and group travelers. Jessica Williams, Marketing Manager

• Provides office management and support to the Tourism 
& Economic Development departments.

Kim Cormier, Administrative Assistant

• Oversees Visitor Center operation and provides 
information and assistance to visitors.

Gloria Brandt, Visitor Center 
Supervisor

• Provides information and assistance to visitors.Karen Romig, Travel Counselor

• Provides information and assistance to visitors.Nancy Artley, Travel Counselor

• Provides information and assistance to visitors.Selah Sprinkel, Travel Counselor



1,677 Hotel Rooms 89 Restaurants

65 Independent 
Retailers 2 Breweries, Cidery 

& Winery

5 Bed & Breakfasts

171 Airbnb’s



Tourism is an Instant 
Revenue Generator

IN 2022, THE STAUNTON DOMESTIC TOURISM INDUSTRY:



Smith Travel Research Report

Occupancy (%)
2023 Year To Date

Jan Feb Mar Apr May Jun Jul Aug Sep 2021 2022 2023

This Year 40.6 45.8 54.1 60.9 65.8 65.6 61.0 60.9 60.8 48.4 58.3 57.4

Last Year 39.7 42.9 51.3 63.8 64.4 65.0 65.0 64.2 67.3 33.8 48.4 58.3

Percent Change 2.4 6.8 5.3 -4.5 2.2 1.0 -6.1 -5.0 -9.7 43.2 20.4 -1.5

ADR
2023 Year To Date

Jan Feb Mar Apr May Jun Jul Aug Sep 2021 2022 2023

This Year 84.96 88.39 95.10 101.25 111.43 103.36 101.29 102.50 112.63 88.63 98.97 101.33

Last Year 86.50 85.87 90.03 100.15 107.33 101.00 100.78 100.10 107.16 77.37 88.63 98.97

Percent Change -1.8 2.9 5.6 1.1 3.8 2.3 0.5 2.4 5.1 14.5 11.7 2.4

RevPAR
2023 Year To Date

Jan Feb Mar Apr May Jun Jul Aug Sep 2021 2022 2023

This Year 34.49 40.46 51.40 61.68 73.31 67.85 61.79 62.46 68.44 42.89 57.66 58.13

Last Year 34.31 36.82 46.20 63.91 69.08 65.66 65.49 64.23 72.15 26.14 42.89 57.66

Percent Change 0.5 9.9 11.3 -3.5 6.1 3.3 -5.6 -2.8 -5.1 64.0 34.4 0.8

Revenue
2023 Year To Date

Jan Feb Mar Apr May Jun Jul Aug Sep 2021 2022 2023

This Year 1,773,980 1,886,160 2,653,174 3,080,737 3,806,549 3,409,462 3,208,550 3,247,235 3,443,176 19,531,332 26,271,720 26,509,022

Last Year 1,774,948 1,720,615 2,390,550 3,199,889 3,573,923 3,287,725 3,388,275 3,323,240 3,612,556 10,666,122 19,531,332 26,271,720

Percent Change -0.1 9.6 11.0 -3.7 6.5 3.7 -5.3 -2.3 -4.7 83.1 34.5 0.9



Zartico  

Visitor Market & Visitor Spend



Zartico  

Top Visitor Origin Market within the Market Area



Zartico  

Top Points of Interest in Downtown Staunton



Zartico  

Top Points of Interest in the City of Staunton



Zartico  



Zartico  

Events



Our Attractions/Events
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Virginia Scenic Railway



What’s New?



VisitStaunton.com
546,214 Sessions

1,218,049 Pageviews
01:23 Session Duration

https://visitstaunton.com/


Group Tours/Meetings

• American Bus Association Marketplace February 3-7
• Southeast Tourism Society Domestic Showcase April 6-20
• AAA & tour operator sales mission to 97 operators in Cleveland, 

Columbus, Pittsburgh, and Michigan
• Virginia Society of Association Executives March 22-24
• National Tour Association Travel Exchange November 12-15



Group Tour Profile Sheet



Meeting Profile Sheet



Current Print/Radio Campaign



J a n u a r y  1 -  O c t o b e r  31, 2 0 2 3

MEDIA CAMPAIGN RECAP



Ad Performance: SEM

Insights:
● Top Ad Group: Visit with 28,849 clicks. However Things to Do had the highest CTR at 26.85%.

● Top Keywords:

○ staunton virginia - 17,697 clicks

○ things to do in staunton va - 7,956 clicks

○ things to do in stanton va - 6,350 clicks

○ restaurants in staunton va - 3,986 clicks

Avg Industry CTR: 4.68%



Insights:

● Top User Markets by City:

○ Philadelphia, PA - 5,966 clicks (1.02% CTR)

○ Ashburn, VA - 3,716 clicks (0.72% CTR)

○ Baltimore, MD - 3,629 clicks (1.03% CTR)

● Culinary was top performing ad group. As you can see above, engagement hit an all time high the 

month of October thanks to the Culinary creative swap. (18,987 clicks & a CTR of 5.97!)

Avg Industry CTR: 0.2%

Ad Performance: Google Prospecting Display



Insights:
● 2022 Winter Ad Group was top performing for the FY, 

accounting for 18,709 clicks with a 1.53% CTR.

● July 20, we added in the Evergreen RM creative. It caught up 

quickly and accounted for 13,149 clicks with the highest CTR at 

1.77%.

● The responsive ad delivered the most clicks. (8,618)

Avg Industry CTR: 0.2%

Ad Performance: Google Remarketing Display



Insights:
● Summer Road Trip was top performing ad group with 19,381 

clicks and a CTR of 2.49%.

● The Pig was the top performing ad with a CTR of 3.56%! Despite 

only starting in July, it accounted for over 13% of total campaign 

clicks.

● 63% of clicks were from women.

● Majority of users were ages 35-64.

Ad Performance: Meta Click to Site

Avg Industry CTR: .90%

3.56% 
CTR

1.25% 
CTR

1.85% 
CTR

2.02% 
CTR



Ad Performance: Meta Remarketing

Avg Industry CTR: .90%

Insights:
● The Woodrow Wilson Presidential Library ad accounted for 

89% of total clicks with a CTR of 5.36%. This outperformed 

the next best ad by more than 55,000 clicks.

● 79% of engaged users were women.

● Majority of users were ages 45-65+.



Ad Performance: Video

Insights:

● 28,210 users watched video until completion on Meta.

● 26,770 users watched video until completed on Google.

● Males ages 25-34 engaged the most across both platforms.

Meta

Google

https://www.facebook.com/ads/experience/confirmation/?experience_id=1385131235416790&is_responsive=0
https://www.youtube.com/watch?v=VSCkrvtVt3Y&force_ad_encrypted=AKjQQ4LYyxHSG6qhrdYCzy2cg2A4t4Orn7rfmfj7MHFzW7ZVuQsT_BxJlPQhrITbbcAhCVEXQ68UPw1LUYNVeEUe8YGScETBHsRkeQbqOxUOP0bRiyuvXDi2YwRnnt8vqAm1AYynmry3MZ--fGvw-peEG2N5DuIb8jA76sRGVUeqlKRUelH9o08mW-HlP3p0YavJMhUIly-0a2o-e-GbBXzPyVSCFFZOx2cNVt_dYiUYzFzEp4HfZwc2Q0S1GWXln0JKmSw4JvKOC9AiVP107y9aqf77J55os_RZS2FqXl8jmx1Xs62mMsRJpBZeRsLP1_dbKmToW_nHgBC2TroXOYkC3OrS_1njUTZloOXJ4HdRJmmuD4aPUU4%3D


Ad Performance: Native

Insights:

● Over 1.9 million impressions!

● Engagement rate was 0.71%

● Average time spent on placement sites: 1m 21s



Recent Awards & Accolades

2023
7 Adorable Small Towns In The Mid-Atlantic – World Atlas
The Best Things To Do In Staunton, Virginia – Southern Living
40 of the Best Main Streets in America You Need to Visit ASAP – Country 
Living
These are America’s Most Historic and Beautiful Streets – MSN
2022
10 Unforgettable Fall Festivals Worth Traveling For: Queen City Mischief & 
Magic – USA Today
10 Design-Oriented American Small Towns – HGTV
The South’s Best Mountain Towns – Southern Living
32 Charming Mountain Towns to Visit this Fall – Southern Living



What’s Next?

https://youtu.be/j2UOWfLFvo0


Contact Us

540-332-3865

VisitStaunton.com

116 West Beverley Street 

tourism@visitstaunton.com

City of Staunton Tourism 

Department
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